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Above information is based on Subscription Manager’s 2007-2008 
subscription records. 
 

Average number of copies distributed per month during the 2007-
2008 publishing year: 7,776 (this number does not include pass 
along readership) 
 

Circulation reaches municipalities throughout all 21 counties in the 
State. 
 

New Jersey Municipalities is kept on circulation at over 150 libraries. 
 

Five year average for number of pages per issue: 93 
 

Largest issues of our publishing year: October and November, with 
an average 126 pages per issue over a five year period 

Publish your business card in our unique professional card 
directory; ads appear in nine issues for a low one-time 
payment of $390.00! 
 

Copy should be formatted to 3.5”W x 1”H.  If you do not have a 
copy available, we will develop one for you using your current 
business card as a guide. 
 

As an added bonus, all Professional Card advertisers receive a 
free one-year subscription to New Jersey Municipalities and a 
free copy of our Municipal Directory published in March. 

• Pages created on MAC platforms and PC conversions; 
files on ZIP, 100MB or CD-ROM. 

• Acceptable formats include: High-resolution PDF, Quark 
Xpress, Illustrator and Photoshop files.  We CANNOT 
accept Freehand, PageMaker, Corel Draw or film: all files 
must be digital. 

• Please include all high resolution images: including 
photos, maps, logos and backgrounds.  Images should 
be a minimum 300 DPI (dots per inch). 

• EMBED ALL FONTS.  
• It is recommended that you provide composite proofs of 

the ad exactly as it should appear in the magazine along 
with all disks. 

• Color ads should be set to CMYK. 
• For dimensions/ad sizes please reference our current 

Rate Card. 

• Photos or rendering scans should be in grayscale for 
black & white or CMYK for color and saved in TIF or EPS 
format. 

• WHEN EMAILING FILES, PLEASE CALL TO VERIFY 
THAT THE EMAIL WAS RECEIVED.  We are not 
responsible for emails sent to our department and never 
received.  If we do not confirm that we have received an 
ad copy, we cannot guarantee that that particular ad 
copy will run in our publication. 

• Mayors 
• Elected Officials 
• Municipal Clerks 
• Municipal Administrators 
• Municipal Managers 
• Governing Bodies 
• Purchasing Agents 
• Finance Officers 
• Attorneys 
• Engineers 
• Public Works Departments 
• Recreation Departments 
• Health Departments 
• Police Departments 
• Fire Companies 
• Local Authorities 
• Tax Assessors  
• Tax Collectors 
• Planning & Zoning Boards 

• Judges 
• Courts 
• Libraries 
• Municipal Inspectors 
• Welfare Departments 
• County Officials 
• State Commissioners 
• State League Directors 
• State Senate & Assembly 
• Governor’s Office 
• US Senate & Congress 
• Newspapers 
• Various State Departments 
• Local Businesses 
• Current Advertisers, 

Professional Cards & 
Corporate Supporters 

• New Jersey Residents 
 

Advertising Deadlines 

Rates, Payment Policies and Discounts 
See Rate Card No. 18. 

Editorials are based on the current events happening in local 
and state government in New Jersey; therefore we are unable 
to provide a finite editorial calendar. 
 
However, we do have regular features included in several 
publications each year, and these are: 
 

June – 1st of 3 NJLM Conference related inserts: includes general 
conference and hotel information 
October – 2nd Conference related insert: includes schedule of events, 
shuttle bus schedule and exhibitor listing 
November – final Conference insert (November is also the magazine 
published just before the Annual Conference takes place): detailed 
session information, schedule of events and exhibitor listing 
December – poster-sized wall calendar insert 




